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#YoY #YoY
Q2-25 Q2-24 (Q2-25#Q2-24) H1-25 H1-24 (1H-25#1H-24)
Consolidated Inc./Dec. Inc./Dec.

Amt. % Amt. % Amt. % Amt. % Amt. % Amt. %
Service Income 199.38 172.42 26.96 16% | 435.02 448.99 -13.97 -3%
Cost of Service 196.16 98% | 138.90 70% | 57.26 41% | 385.77 89% | 356.66 82% | 29.11 8%
Gross (Loss) Profit 3.22 2% | 33.52 17% | -3030 | -90% | 49.25 11% | 92.33 21% | -43.08 | -47%
Other Income 1.22 1% 0.13 0% 1.09 | 823% 1.76 0% 0.19 0% 1.56 | 803%
Selling Expenses 5.39 3% 4.61 2% 0.78 17% 11.10 3% 9.01 2% 2.09 23%
Admin Expenses 32.84 16% | 21.60 11% | 11.24 52% | 58.19 13% | 44.53 10% 13.66 31%
Financial Cost 1.83 1% 1.39 1% 0.44 31% 3.64 1% 3.58 1% 0.06 2%
Net Before tax -35.61 | -18% 6.06 3% | -41.67 | -688% | -21.93 -5% | 35.41 8% | -57.34 | -162%
Tax income/(expenses) -5.70 -3% 0.71 0% -6.80 | -956% -8.86 2% -4.78 -1% -4.08 | -85%
Net After Tax -41.31 | -21% 6.77 3% | -48.47 | -716% | -30.79 -7% | 30.63 7% | -61.42 | -201%
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